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Kruse Auctions Activity Calendar
Q4 2026 through 2027
Our marketing calendar connects the Tucson Auto Museum Liquidation Auction, Auburn Spring and Auburn Labor Day with the 75th anniversary program, which launches December 13, 2026 and continues through December 2027.
Planning reference as of November 3, 2026
Tucson Auto Museum Liquidation Auction
	Timing
	Activity
	Status

	October week 1
2026
	Save the date
Save-the-date email introducing the January museum liquidation.
	Target timing

	November 2-6
2026
	Prelim send-out and early highlights
Preliminary mailer and early vehicle highlights, with anniversary branding and Auburn consignment messaging.
	Target timing

	November 2, 2026
through January 28
2027
	Kruse TV and featured vehicle campaign
Kruse TV / featured vehicle series starts in the first week of November and runs through auction day, supported by emails, social and paid promotion.
	Target timing

	November 16, 2026
through January 27
2027
	Catalog release and buyer marketing
Catalog release targets November 16 within the November 16-24 window. Buyer marketing continues through January 27 with website, email, PR, featured lots, registration, bidding and attendance messaging.
	Target timing

	January 28
2027
	Tucson Auto Museum Liquidation Auction
In-person and online museum liquidation auction, with live coverage and bidder communications.
	Published event date

	Jan 29-Feb 5
2027
	Results and Spring follow-up
Results, highlights, buyer and consignor thanks, and Auburn Spring consignment outreach.
	Proposed timing



Confirmed event dates are set; published event dates are advertised; target timing reflects the recorded plan; calculated milestones follow the auction start; proposed timing is a suggested window. Targets do not establish completion.
Prelim dates refer to send-out timing, not guaranteed arrival. Kruse TV starts the week of November 2; the proposed 15-part series continues through January 28, with individual episode dates still flexible.
Sources
Q4 Timeline Kruse Auctions  |  October 27 creative meeting  |  November 3 client portal and inventory meeting  |  October 20 Tucson messaging meeting  |  Tucson Auto Museum Liquidation Auction


Auburn Spring 2027
Auburn Spring takes place April 23-24. The five-week buyer campaign begins March 19, with the prelim two to three weeks earlier, February 26-March 5.
	Timing
	Activity
	Status

	October 19, 2026
through February
2027
	Spring and Labor Day Consignments
Personalized letters, calls and segmented outreach for Auburn Spring and Auburn Labor Day, supported by the Tucson Auto Museum Liquidation Auction and anniversary interest.
	Target timing

	Feb 26-Mar 5
2027
	Spring prelim send-out
Prelim send-out, early inventory highlights and bidder interest messaging seven to eight weeks before the auction.
	Calculated milestone

	Mar 19-Apr 22
2027
	Catalog release and intense buyer marketing
March 19 catalog launch followed by five weeks of buyer marketing across email, PR, paid and organic media, videos and listings.
	Calculated milestone

	April 23-24
2027
	Auburn Spring Auction
Two-day auction with live coverage and bidder communications. Anniversary exhibit and trailer targets appear on page 3.
	Published event date

	Apr 26-May 7
2027
	Spring results and Labor Day follow-up
Auction results, thank-you communications and the next consignment conversation for Labor Day.
	Proposed timing



During the buyer campaign
Catalog release connects the website, email, PR and paid promotion. Feature-car videos and refreshed listings continue through the campaign. The final two weeks, April 9-22, emphasize registrations, specific-car interest, local attendance and practical bidding information.
Date notes
Calculated dates use April 23, the first published event day, and Justin's current five-week rule. The prelim window is seven to eight weeks before that date. The broad consignment outreach period is not a consignment deadline.
Sources
Kruse Auctions published 2027 dates  |  Q4 Timeline Kruse Auctions  |  October 27 creative meeting  |  August 4 catalog and marketing coordination


The 75th anniversary program
The anniversary celebrates Kruse family auction heritage beginning in 1952. Its public milestones run alongside all three auctions and continue through year end.
	Timing
	Activity
	Status

	December 13
2026
	75th anniversary launch at Reppert Reunion
Launch celebrating Kruse family auction heritage since 1952, with video, digital pages and story submissions. Initial merchandise and online store are also targets.
	Target timing

	January 28
2027
	Anniversary presence at the Tucson Auto Museum Liquidation Auction
Anniversary identity and expanded team wear at the auction. A compact history display, video or banner is a proposed addition.
	Target timing

	April 23-24
2027
	History wall and documentary trailer
Physical history exhibit and full documentary trailer targeted for Auburn Spring.
	Target timing

	June 5
2027
	Summer anniversary community event
Community anniversary event at the Kruse campus on June 5. Proposed activities include a motor fair or cars and coffee, family activities, partner displays and auction demonstrations.
	Confirmed event date

	September 1-4
2027
	Labor Day anniversary culmination
Anniversary celebrations within the Auburn Auction and Show; a documentary screening remains a possibility.
	Target timing

	October-December
2027
	Anniversary storytelling through year end
Continued anniversary identity and storytelling. Proposed content includes legacy stories, auction highlights, community recognition and a year-in-review.
	Target timing



Date notes
The summer anniversary event is confirmed for June 5, 2027; its activity lineup remains in planning. The Spring trailer is distinct from the full documentary premiere, which could take place at the June 5 event or Labor Day. The premiere date is not confirmed.
Sources
October 16 anniversary planning recording  |  October 27 anniversary discussion  |  October 27 creative meeting  |  October 20 Tucson messaging meeting


Auburn Labor Day 2027
The Auburn Auction and Show is advertised for September 1-4. Using September 1 as the planning anchor, the prelim window is July 7-14 and the five-week catalog and buyer campaign begins July 28.
	Timing
	Activity
	Status

	After Spring
through June
2027
	Labor Day consignment outreach
Consignor outreach and feature-collection promotion supported by Spring results, summer activity and anniversary stories.
	Target timing

	July 7-14
2027
	Labor Day prelim send-out
Prelim send-out and early inventory highlights seven to eight weeks before the September 1 planning anchor.
	Calculated milestone

	Jul 28-Aug 31
2027
	Catalog release and intense buyer marketing
July 28 catalog launch followed by five weeks of email, PR, paid and organic promotion, videos, listings and bidder follow-up.
	Calculated milestone

	September 1-4
2027
	Auburn Auction and Show
Auction and show coverage, bidder communications and anniversary activities.
	Published event date

	September 7-17
2027
	Labor Day results and follow-up
Results, highlights, thank-you communications and buyer / consignor follow-up.
	Proposed timing



During the buyer campaign
Feature videos, email, paid promotion and refreshed listings support bidder interest. The final two weeks, August 18-31, emphasize bidder conversion, local attendance and confirmed auction, preview and anniversary information.
Date notes
Kruse Auctions advertises September 1-4; Kruse Plaza lists September 2-4. If September 2 becomes the event anchor, the prelim shifts to July 8-15 and the catalog / buyer launch to July 29. Public dates were checked November 3, 2026.
Consignment outreach begins in Q4 2026 and continues on an ongoing basis. The post-Spring phase shown here is not a consignment deadline. Anniversary storytelling continues October-December as shown on page 3.
Sources
Kruse Auctions published 2027 dates  |  Kruse Plaza fall event listing  |  Q4 Timeline Kruse Auctions  |  October 27 creative meeting  |  August 4 catalog and marketing coordination
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